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78 Number of Awards



Publications

78 Number of Awards

27 Number Reporting at Least One Publication

359, Percentage Reporting at Least One Publication

36 Number of Unique Publications

Mean Number of Publications for Awards Reporting at Least One
319 Publication

1.10 Mean Number for the Group
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Publication Activity by Cohort Distributed on Award Start Year

2018

E Number with at Least One Publication

2019 2020

B Number Without Any Publications
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Publication Open Access Status by Publication Year
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Number of Publications by Type

® Book ® Book Chapter ® Book edited " Conference Proceeding_Abstract
® Consultancy Report ® Journal Article ® Manual / Guide ® Monograph

B QOther B Policy briefing_report B Preprint B Scholarly edition

B Systematic review ® Technical Report ® Technical Standard Thesis

® Working Paper




Collaborations

79 Number of Awards

36 Number Reporting at Least One Collaboration
16% Percentage Reporting at Least One Collaboration
157 Number of Collaborations

Mean Number of Collaborations for Awards Reporting at Least One
436 Collaboration

201 Mean Number for the Group



35

30

25

20

15

10

Cohort Collaboration Activity Distributed on Award Start Year

2018

H Number with at Least One Collaboration

2019 2020
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Distribution of Collaborations by Award
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Unique Collaborations by Grant Start Year
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Number of Collaborators by Sector
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Top 10 Collaborators

e — i
Parent Org Child Org Countr Collaborations Percentage

Steno Diabetes Center Copenhagen Hospitals Denmark 6.4%
2 University of Copenhagen Academic/University Denmark 7 4.5%
3 Roskilde University Academic/University Denmark 6 3.8%
4 University of Southern Denmark Academic/University Denmark 5 3.2%
5 Zealand Pharma Private Denmark 4 2.5%
5 Novo Nordisk Private Denmark 4 2.5%
5 Technical University of Denmark Academic/University Denmark 4 2.5%
5 Aarhus University Academic/University Denmark 4 2.5%
9 Steno Diabetes Center Aarhus Hospitals Denmark 3 1.9%

9 Aalborg University Academic/University Denmark 3 1.9%



Top 10 Collaborators (Parent)
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Parent Org Parent Sector Parent Country Collaborations Percentage
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Steno Diabetes Center Copenhagen
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Further Funding

79 Number of Awards

75 Number Reporting at Least One Instance of Further Funding
399 Percentage Reporting at Least One Instance of Further Funding

53 Number of Instances of Further Funding

Mean Number of Instances for Awards Reporting at Least One
212 Instances of Further Funding

0.68 Mean Number for the Group

DKK 19,426,323 Effective Further Funding (Currently Committed)
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Distribution of Number of Instances of Further Funding by Award
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Unique Further Funding by Further Funding Start Year
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Number of Instances of Further Funding by Sector
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Effective Value of Further Funding by Sector (Currently Committed)

Unknown Academic/University
0% 10%

Private
45%

Charity/Non Profit
42%

ﬁ

Multiple
0%

Learned Society
0%

Hospitals
2%



Top 10 Further Funders by Value

Parent Org Countr Instances DKK Total Effective Value [ Percentage Value

1 Novo Nordisk Foundation Charity/Non Profit Denmark DKK 4,867,865 25.1%
2 Medlmmune Private United States 1 DKK 4,419,476 22.7%
3 Novo Nordisk Private Denmark 1 DKK 2,485,000 12.8%
4 Danish Diabetes Association Charity/Non Profit Denmark 5 DKK 1,460,000 7.5%
5 Augustinus Foundation Private Denmark 3 DKK 1,100,000 5.7%
5 University of Southern Denmark Academic/University Denmark 2 DKK 1,100,000 5.7%
7 1 DKK 744,048 3.8%
8 Aarhus University Academic/University Denmark 2 DKK 608,500 3.1%
9 Jascha Fonden Charity/Non Profit Denmark 1 DKK 300,000 1.5%

10 Aage Bangs Fond Charity/Non Profit Denmark 3 DKK 251,699 1.3%



Further Funders by Country

M“ Number of Instances of Further Funding Value of Further Funding

1 Denmark DKK 13,773,214 74.5%
2 United States 2 DKK 4,450,687 24.1%
3 Global 1 DKK 219,312 1.2%
4 Germany 4 DKK 39,063 0.2%



Policy Influence

73 Number of Awards

) Number Reporting at Least One Policy Influence

39 Percentage Reporting at Least One Policy Influence

3 Number of Unique Policy Influences

Mean Number of Policy Influences for Awards Reporting at Least One Policy
150 Influence

0.04 Mean Number for the Group
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Policy Influence Activity by Cohort Distributed on Grant Start Year

2018 2019 2020 2021
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Policy Influence by Type and Geography

Citation in other policy documents

m Citation in other policy documents ® Influenced training of practitioners or researchers



Percentage of Policy Influences by Impact Type
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Policy Influence by Type

Influenced training of practitioners or researchers 2,67%

Citation in other policy documents 1,33%
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Percentage of Policy Influences by Sector

Unknown 0, 0%
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T 2 67%

Digital/Communication/Information Technologies (including Software) 0, 0%
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Dissemination Activities

Number of Awards

78

79 Number Reporting at Least One Dissemination
379 Percentage Reporting at Least One Dissemination

(0}

220 Number of Unique Disseminations
759 Mean Number of Disseminations for Awards Reporting at Least One Dissemination
782 Mean Number for the Group

2923 Number of Unique Total Disseminations
7 69 Mean Number of Total Disseminations for Awards Reporting at Least One Dissemination

7 86 Mean Total Number for the Group
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Dissemination Activity by Cohort Distributed on Award Start Year
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Distribution of Total Dissemination by Award
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Total Unique Disseminations by Year
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Total Disseminations by Type and Geographic Reach

Participation in an activity, A talk or presentation A magazine, A formal working
workshop or similar newsletter or online| group, expert
publication panel or dialogue

National National
International
International
National International
International Engagement focused website -
blog or social media channe “iavi.
National Local |Regional Local International
B A broadcast e.g. TV/radio/film/podcast (other than news/press) ® A formal working group, expert panel or dialogue
B A magazine, newsletter or online publication A press release, press conference or response to a media enquiry/interview
® A talk or presentation ® Engagement focused website, blog or social media channel

B Participation in an activity, workshop or similar B Participation in an open day or visit at my research institution
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Dissemination by Type and Year

A broadcast e.g.
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Total Dissemination by Primary Audience and Year

Industry/Business

Media (as a
channel to the
public)

Other audiences

Patients, carers

and/or patient

groups

Postgraduate Professional
students Practitioners
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Public/other
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Study participants Undergraduate

or study members
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Additional Outputs Reported

Research Materials

8

5 Medical Products, Interventions, Clinical Trials
16 Personal Recognition

5 Use of Shared Facilities

3 Other Outputs

1 Next Destination (Western Sydney University)
3 Research Databases and Models

IP



